WHAT MARKETING PROBLEM ARE YOU LOOKING TO SOLVE?

MANAGEMENT | EXPERIENCE

TRELLO
TEAMWORK ()

KIT WRIKE

ASANA
WORKFRONT ®

BRANDMAKER @
workﬂow PROJECT PLACE @
COSCHEDULE @

SMARTSHEET @

PERCOLATE @
REDBOOTH @/

COLLABORATION

TRIBECUBE

o ALLOCADIA
@ LIQUID PLANNER

@ "ATCASSJAN UIRA)

@® BRIGHTPOD

o BASECAMP

| ACQUISITION

MARKETING

AUTOMATION

@ CENTRALDESKTOP

@® GOOGLE DOCS .

. JIVE

0y
0y

Communications

() o WORKFRONT SLACK @ @ 15FIVE
SCRUMY  4paL ACTITO
0 HIPCHAT
" VORAKA
SKYWORD p ® PRESSLY
o o

[y

PERCOLATE @

@ CONTENTLY

Mobile

MPARTICLE
o ©

KAHUNA ()

INTERCOM @
OUTBOUND @

URBAN AIRSHIP @

TUN

MURA HP vi2 GrROUP

ACTITO
HUBSPOT @
ITERABLE @
SIGNPOST @

NETSUITE CRM+ @

NUDGESPOT @

MARKETO @

IBM (UNICA) .@
INTEGRATE @
"SAILTHRU @

SILVERPOP
) INFUSIONSOFT

Communication/Engagement

@ ORACLE MARKETING CLOUD
@ SALESFORCE MARKETING CLOUD
@ MICROSOFT (DYNAMICS)

@ RIGHT ON INTERACTIVE
"@- ADOBE (NEOLANE)

o ACT;\VE‘CAMPAIGN

@ AuTOPILOT

@ ONTRAPORT

.

o 6SENSE
YEsMAIL @ @ EMARSYS MINTIGO P CONVERSICA
E wesenGace @ o0 O ® \voca CAPTORA @ @ FUNNELENVY
. — ACT-ON _. oo SELLIGENT BLUENOSE @ S ——
@ ADJUST

@ WATERFALL
@ MOBILEROI

@ LEANPLUM

SALESPREDICT @ @ SALESFORCE (PARDOT)

KWANZOO @ @ LATTICE ENGINES

HUSHLY @ @ EVERSTRING

BIZIBLE @ . @ DATANYZE

INFER. ) .' ® FLIPTOP

Mobile

SALESFORC
(EXACTTARGE

INTERCOM.IO

URBAN AIRSHIP ,.

RETENTION

LOYALTYLION

TIBCO (LOYALTY LAB) @

CROWDTWIST ®

Lead Scoring

/Funnel Optimization Loyalty

Automation

CUSTORA

OUTBOUND EMARSYS

OUTBOUND @ @ TOTANGO

@ BLUENOSE

WANDSOR CIRCLE @

Social Custom

APPBOY @ "oRTIMOVE
o .. ° °
E ° wiione ® o ® preacr Audience Targeting
TO® . @ SHIFT
MARITZEX ADAPTLY ® IGNITIONONE
@
UNIFIED @ @ GRAPHSCIENCE
o @ WATERFALL

0
.
.

SPRINKLR @ @ BRANDNETWORKS

® OUTBOUND SALESFORCE @

@ ADOBE (MEDIA OPTIMZER)

AIMJA

ADPARLOR @ @ MARIN SOFTWARE

: CHIRPIFY

NANIGANS @ @ INSIGHTPOOL

KENsHoo @ @ saLesprEDICT

o O
UNRULY ::'ZOCIALFLOW
@ SOCIALANNEX ¢
] EMMA
. AMAZON PY . AUTOPILOT
‘.‘. 500FRIENDS
\ NESUITE @ @ CONSTANT CONTACT

SENDGRID @ @ CAMPAIGN MONITOR

MYBUYS

SILVERPOP @

.

o
@ SALESFORCE (EXACTTARGET) Ema,’

PERFECT AUDIENCE @ @ CRITEO SAILTHRU @ ° @ ORACLE (RESPONSYS)
ARTISAN MOBILEE @ ] @ APPBOY CUSTORA  BYNAMIC YIELD . . -~
' : ITERABLE VERTICAL RESPONSE
Content LocaLytics @ PREPS ® ,rx : GOOGLE RETARGETING @ @ DOTOMI e ©o
ORACLE (COMPENDIUM) @ @ GATHERCONTENT .- . WIX {
o INVOCA ' MOOVWEB PAGEWIZ BLUECONIC . s Yy . MAD MIMI  MAILCHIMP
\ UNBOUNCE (3K ) . DATABRAIN TeSt'n ° °
MARKETING.AI ® GOOGGLE'DOCS P g RETARGETER TRIGGIT
® RICHRELEVANCE QUBIT ADOBE TEST o MONETATE
e © @ o LEADSPACE ® o 1
AR RS COMMERCE SCIENCES ® @ CERTONA o MAXYMISER TELLAPART ADROLL Retarget,ng
TURN SALESFORCE (EXACTTARGET) @ @ MONETATE PAGEMUTANT @ @ GOOGLE OPTIMIZER
GETRESPONSE @ @ OPTIMIZE (WEBTRENDS) FAMEBIT
DATAXU AUDIENCE SCIENCE ORACLE (RESPONSYS) @ D T O TRAACKR ONALYTICA
° ° INSTAPAGE @ @ OPTIMIZELY ADOBE
BOUNCE EXCHANGE BARILLANCE “.
THETRADEDESK ROCKETFUEL (X+1 ;
s °CU (X+1) LANDER @ @ BLUECONIC PIXATE FIVERR LITTLEBIRD . INNETWORK
DEMANDBASE @ @ ONEsPOT HUBSPOT..@ SITESPECT ’
DMP ORACLE (BLUEKAI) ADOBE (AUDIENCE MANAGER) P °® o AR S 3 PROOFHQ COOPERATIZE % TRACKMAVEN
. CRUX EVERGAGE @ @ RERSONYZE _-__TX-PEFORM ® ® QUIBIT .
L’ v KrRUX N e e . LEADPAGES MARKETIZER PIXELMATOR 2 INVISION
D I KBM GROUP . GOOGLE (DOUBLECLICK) . () VWO , UL LS \ MUIEL LI T
) . REACTFUL ° ° BRIGHTINFO . .
. . o \
. SIGNAL o ENSIGHTEN . )
C E N T RA L I ZAT I O N MBS 2 Ll Ll et it CINTELE IDIO APOEBE (TARGED BALSAMIQ 5 PICMONKEY INFLUITIVE N INsIGHTFOOL
% o o CICERON GROUPHIGH (
;. KRUX LOTAME TEALIUM o ADOBE TAG MANAGEMENT Personahzatlon CANVA 5 PRIBEELE ! E X P E R I E N E
g . ) ) .
: '- Creative/Design N FHEEEE Py S i
ACXIOM . { UXPIN :
ZOOMINFO ' HG DATA SEGMENT ' GOOGLE 3 . A
RAINKING V12 GROUP . Com'mun'ty
' ; | LOOP11 .
RINGLEAD : DATA.COM QUBIT Tag Management USERTESTING MURM )
: : IBM (TEALEAF) QUALTRICS ‘
Data CleanSing SHIPERBOOK ; PATANYZE AGILONE POWER REVIEWS DELIGHTED .
UMBEL ‘ GOSQUARED SURVEYMONKEY USERTESTING
DISCOVERORG ® REACHFORCE ( REVIEWTRACKERS @ ' SECOND LAYER
ORACLE (DATALOGIX) '\ HOOVERS (D&B) CUSTORA WINDSOR CIRCLE e SPRINKLR (GET SATISFACTION) VISION CRITICAL . S ndication
NETPROSPEX | NFORMATICA GOOGLE CONSUMER SURVEYS e LY voTPO y
LYTICS () RETENTION SCIENCE F db I( NI T E ZOHO SURVEY-
INSIDEVIEW LEADSPACE o ee ac CUSTOMER SURE ' USERREPLAY TRIPLELIFT KEYWEE
S . L° ‘~__. -._.' ')
OPENPRISE ‘EXPERIAN OMNIATA TIBCO SOFTWARE o H NN R YEYElTMAe e ey " TRUSTPILOT V d
LITMUS HP BIZIBLE SURVEYGIZIMO ADSNATIVE NATIVO MIXPO Iaeo
RESONATE BECK LEXISNEXIS AVENTION -. BAZAARVOICE FORMSTACK WISTIA FLIMP
cudel R IR RELEVVANT EMPATHY LOGIC PASSENGER VIMEO WIS
INTEGRATE INSPECTLET Account Based BOTHERS.ME SHARETHROUGH @& | o _....-. -TARQOLA
FULLSTORY C3 METRICS BLUECONIC JOTFORM APPLAUSE .-® T - 0QYALA ZENTRICK
CRAZYEGG USERREPLAY C D M ’( o USABILITYTOOLS QUESTIONPRO AM..\\' Cas
CLICKTALE BRIGHTEUNNEL ustomer ata ar et'ng RESEUVROV(:YPAL 360DI§FI’.PO1;EENTIVE VISIBLE MEASI{!?_ES OUTBRAIN RAMP VIDCASTER
KISSMETRICS NIELSEN ANALYTICS PI ¢ EMANDEASE YOTPO ADOBE (EBOOK PLATFORM)'G]'A'NT MEDIA COOGIE VIDYARD BRIGHTCOVE
WEBTRENDS ADOBE ANALYTICS atform ’nbound Ca” ANIMOTO . RAPTMEDIA
..... LOOKBOOKH .EPAPERFLIP .
CO et’-t’-ve USERTESTING | coce7" @ .. CONVERSION LOGIC Q POLAR NETLINE .
m ADROLL ‘ B
.- . . USTUDIO . SANDWICH
P. GOSQUARED ~~~~Goo<;LE ANALYTICS ENGAGIO LEANDATA Channel . D. .t IA ¢
Inte”' ence VISUAL 1Q IBM ANALYTICS Deskto RETARGETER TRIGGIT ® UBERFLIP .’ FLIPB TONGAL | STUPEFLIX ’g' a sse
g MIXPANEL CONVERTRO P e-eetTTT o B T .. FREESPEE ) v
. . . o VIEWBIX POWTOON t
BRIGHTEDGE .- DSCOUT CAKE ADOBE (MEDIA OPTIMIZER) ..o [TELLAPART P Wh,te PaperS/ WocHT e anagemen
MOAT < Lexa KILOMETER.IO ADDSHOPPERS '._ , ‘ SKYWORD ISSUU WibEo iro BOX wipen
' HEAP ANALYTICS " R ) S ",
B e S etarget’ng GOOGLE RETARGETING .- DOTOMI MARCHEX ) DIALOGTECH : EbOOkS WEBDAM . SEISMIC
S : SPYEU VISSCORE TRIALFIRE . VENDEMORE AL G .
MOAT ZIGNAL LABS & T R . K MEDIAVALET d BLOOMFIRE
TRACKMAVEN 3 GHOSTERY D hb d Adiliaa ALl L0 CRITEO b ACQUISIO Content Creat’on CALLIDUSCLOUD THIRDLIGHT
® OMNIATA TABLEAU as oar . .. 0
: ; . RTINS NEXTPERF INVOCA 3 CERSADO ’  BUFFER MARCOMCENTRAL . BRANDFOLDER
QUANTCAST ’ COMPETE \ SIMPLY MEASURED AYANGATE o ADOBE (MEDIA P KENSHOO ’ :
: : JANOX s BT N NEWSCRED : COPIFY ORACLE MARKETING CLOUD . ASSETBANKS
. GECKOBOARD ' INSIGHTSQUARED . ' g .
HG DATA . . L : WAYWIRE \
RIVALFOX : . AVANTLINK P RAKUTEN LINKSHARE PPC ’ CONTENT.LY : INTELLIGENCEBANK . HIGHSPOT
ISPOT.TV 6 RIVAL IQ KLIPFOLIO N ORIGAMI LOGIC . “\ CROWDSOURCE . SCRIPTED TANDEM VALUT \ DROPBOX
' : SHOPSTYLE K COMMISSION JUNCTION MARIN SOFTWARE . GOOGLE (ADWORDS) : '
: . . " X MOBILEPAKS ' SHOWPAD
SYNTHES‘JO GNIP DATASIFET SUMALL : BECKON ’ . INFLUENCE & CO. . VISUALLY :
\ : SHAREASALE () DIGITAL RIVER (ONENETWORKDIRECT) . ' THEROISHOP : DOCURATED
CLLALE s e el STACKLA g MEASUREFUL 2 INSIDEVAULT *, LOB ORACLE (COMPENDIUM) : BRAFTON R ETICE N CIELCICEEE
ORACLE (SRM) \ HOOTSUITE : 3 R ‘ HR
s QLIK REWARDSTYLE g EBAY PARTNER NETWORK 5 . :
UNIFIED SOCIAL CROWDEOOSTER : . FL.AG . PRINTINGFORLESS TECHVALIDATE : SCOOP.IT ——
. i g o . . . '
SALESFORCE (RADIANG) . CRIMSON HEXAGBN FLURRY APP A:,NNIE REVENUEWIRE ; GOOGLE AFFILIATE NETWORK Pr’nt/Ma'Iers . PUBLISHTHIS ) CURATA :
E ACTIONX < LOCALYTICS ‘ TEXTBROKER : TRAP.IT BEUTLER THK : CANVA
YOCUS (CISION PR) ‘ BRANDWATCH 0 CLICKBANK / LINKCONNECTOR . . : .
K . POLYVORE AGENCY ACCESS '\ UPRINTING SKYWORD  GAIN g VENNGAGE
PLUMLYTICS MARKETWIRE APSALAR K APPFIGURES ; A I. : ) SMARTDRAW .
SYSOMOS Yo pELRER e ADOBE ANALYTICS YUME ﬁ late \ LiviryRE  RAYY T Burrer ;
T . VDOPIA 5 GOOGLE \ ° ' PIKTOCHART . KILLER INFOGRAPHICS
UNMETRIC *.. O NETBASE COUNTLY X ) GOOGLE ANALYTICS T . ST - : '
o .- : g SPRINKLR K COMMUN.IT s
SPROUT D1o - . 2 . 0 VISUAL.LY
APPBOY IBM MOBILEFIRST VIDDLER : SPOTXCHANGE ' SRR . P e INFOGR.AM 7’
LINKFLUENCE INFEGY "=~ | .. LTS : R GLOW : .
ALERTI 4 SOCIALBENCH “T°°1° " T ADJUST CRITTERCISM ! UNRULY : ADAPTLY THISMOMENT COLLECTIVEBIAS SNAPPAPP : EASEL.LY
S a I TUNE WEBTRENDS TUBEMOGUL ' SHARETHROUGH TWITTER : FACEBOOK YA . ENGAGE SCIENCES VISAGE
OC'a AMPLITUDE APPSFLYER ‘ ADPARLOR . GRAPHSCIENCE 5 KAPOST . 4
WEFI ROCKET FUEL : GOOGLE (YOUTUEE) : PERCOLATE FALCON SOCIAL DIVVYHQ LIVEJOURNAL nrographics
' SALESFORCE : IGNITIONONE . .
FACEBOOK ' VISIBLE MEASURES c .. TUMBLR AWARENESSHUB-
. ) ¢ HOOTSUITE HEARSAY SOCIAL
Mob,le OPTIMATIC ! BRANBRIGHTROLL UNIFIED SOCIAL . ADOBE (MEDIA OPTIMZER) CHOUTLET L SPROUT SOCIAL TR GOOGLE (BLOGGER)
TABOOLA TREMOR VIDEO INSIGHTPOOL BRANDNETWORKS S . I POSTANO OFFERPOP. WORDPRESS . ORACLE (COMPENDIUM)
YAHOO! , TRIPLELIFT k ocia VISUALLY OLAPIC
Display FOLAR ARARTV SOCIALFLOW ," MARIN SOFTWARE OPAL TINT POST—ACH_.I_C_) _______________ .-’ TRACTION SOFTWARE
\ POLYGRAPH ; LINKEDIN
. YEXT . HUBSPOT SCRIBBLELIVE
. : SUMOME
MARKETING360 Y FACEBOOK AU . SPRINICLR SEO MEDIUM SQUARESPACE
) KENSHOO  SHIFT AUTHORITYLABS LINKDEX
\ . WEEBLY PERCOLATE
(R S 0T \, AR Feed Based = .
B S SEARCHMETRICS CONTENTOOLS TECHVALIDATE.COM
() MARIN SOFTWARE SDATAPOP N e R
LIVING SOCIAL . CONNECTIVITY . i X ANALYTICS SEO
. 2 Too, °
) CONVERSION PATH K GODATAFEED Blogg,ng Platform
THRIVEHIVE SIGNPOST .'l BRIGHTEDGE . CONDUCTOR
. ADOBE (MEDIA OPTIMIZER) o CHANNELSALE
i MoPuUB CHANNEL ADVISOR . FEEDOPTIMISE 3 Moz
LOCGI TRIALPAY ADMOB 5 e SOCiaI
A U I S I T I O N ADACTION AIRPUSH I SOLID COMMERCE SINGLEFEED AC Q U I S I I I O N BUFFER HOOTSUITE
C MOBILEFUSE " _ ALTROOZ QUICKMOBILE CITRIX VISITURE e SPREDFAST : e MA R K E I I N G
FRIENDBUY ; EXTOLE
CHARTBOOST FACEBOOK DOUBLEDUTCH AT EVENT . YOUTUBE : FALCON SOCIAL
®. . I INFLUITIVE TALKABLE .
LEADBOLT "-....  LIVERAIL HELLOSPONSOR Pt CERTAIN nriuencer '\ SNAPCHAT ) INSTAGRAM
INMOBI GOGGLE «nee e " AMBASSADOR . GROUPHIGH
EVENTKLOUD VALIDAR X POSTCRON . LINKEDIN
JAMPP MMEDIA i B
ACCEL | BEUTLER INK | KOBIE & JASCHA " Eyents/Webi .~ e
L] [ ] (] n ,n r O . "—
MOb’Ie AdvertISIng YOZIo T I vents e ars AMPLIFINITY " . NEXTBEE .-*"SPROUT  CORTEX DATA LAST UPDATED ON 11/25/15

ROKT.COM

FAMEBIT



